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Code Exchange University Code TU 2552 New
ACC 438/538 Principles of Auditing AC 316 Auditing
ACC 421/521 Advanced Accounting AC411 Advanced Accounting 1
ACC 327 Accounting Information Systems AC413 Accounting Information Systems
CHI 101 Elementary Chinese | CH 171 Chinese 1
CH1 102 Elementary Chinese Il CH 172 Chinese 2
CST 110 Communication Effectively EL 221 Communicative Business English 1
CST 260 Professional Communication EL 321 Communicative Business English 2
FIN 390 Money and Capital Markets FN 211 Financial Markets
FIN 207 Personal Finance FN 221 Personal Finance
FIN 362 C?mmercial Property/ Liability [nsurance and FN 241 Risk Management and Insurance
Risk Management
FIN 321 Investments or N 312 Investments
FIN 380 Principles of Investment
FIN 440/540 Multinational Financial Management FN 313 International Financial Management
FIN 410 Management of Financial Institutions FN 331 Financial Institutions Management
FIN 361 Life Insurance FN 342 Life and Health Insurance
FIN 430/450 Financial Planning and Strategy FN 413 Strategic Financial Management
FIN 485 Problems and Cases in Finance FN 491 Seminar in Finance
MGT 385 Human Resources: Empioyment HO 310 Human Resources Management
MGT 410 Organizational Behavior and Development HO 311 Organizational Behavior
“IMGT 483 Corporate Training HO 313 Training and Development
MGT 386 Compensation and Benefits Administration HO 315 Compensation Management By
BUS 240 Introduction to International Business |1B 311 Introduction to International Business ;- "/r
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Code Exchange University Code TU 2552 New
MTH 175 Applied Calculus or MA 216 Calculus for Social Sciences 1
MTH 207 Calculus |
MKT 362 Buyer Behavior MK 311 Consumer Behavior
MKT 365 Promotions & Advertising Management MK 331 Integrated Marketing Communications
MKT 370 Professional Selling and Sales Management MK 343 Sales Management
MKT 341 International Marketing MK 361 International Marketing
MGT 393 Production Management oM 201

Principles of Operations Management




